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	SĂNĂTATE PENTRU TINERI

Asociația Obștească
	Str. Socoleni 19, MD 2020,

Chişinău, Republica Moldova

Tel. (37322) 46 37 28
Fax: (37322) 40 66 32

www.neovita.md


Nr. 4/12_ din   01.12.2021
CERERE de ofertă
         Stimată Doamnă/Stimate Domn, 
        Prin prezenta, solicităm o ofertă de preț pentru servicii de elaborare a strategiilor de comunicare în cadrul a 2 componente de comunicare. În caz că sunteți interesat, Vă rugăm să analizați Termenii de referință din Anexa nr. 1. 
         Asociația Obștească “Sănătate pentru Tineri” este o organizație necomercială care a pilotat modele novatoare de servicii de sănătate adresate tinerilor şi a promovat integrarea lor în sistemul de sănătate existent. 

         Tot aici, vă informăm că Asociația Obștească Sănătate pentru Tineri este instituție - partener a Fondului Naţiunilor Unite pentru Copii (UNICEF) pentru implementarea proiectului “Improve access of young girls and boys, especially vulnerable at most at risk to YFHS addressing Mental Health, Bullying, HPV vaccination, HIV prevention and nutrition”, în cardul Programulului 8721152410884 – UNICEF – Sănătatea mamei, a copilului și a adolescenților (2018-2022) pe parcursul perioadei iulie 2021 – iulie 2022. Proiectul dat este inclus în lista proiectelor de asistenţă tehnică în derulare, aprobată prin Hotărârea Guvernului nr. 246 din 8 aprilie 2010, actualizată la data de 25 august 2021, conform Monitorului Oficial din 03 septembrie 2021 nr. 209- 210 (7919-7920), partea II pagina 7. Serviciile prestate şi livrările de echipament în cadrul proiectelor de asistenţă tehnică finanţate de Reprezentanţa UNICEF în Republica Moldova se impoziteaza cu TVA la cota 0 %, se aplică scutirea impozitului pe venit şi alte taxe sau impozite. 
        Pentru a depune oferta Dvs., Vă rugăm să completați formularul ofertei financiare (Anexa nr. 2) în limba română sau engleză și să îl expediați la adresa de email viorel.babii@gmail.com sau la adresa sediului: Asociația Obștească ”Sănătate pentru Tineri”, mun. Chișinău, str. Socoleni 19, MD-2020, până la data de 15.12.2021. 
        De asemenea, Vă comunicăm despre faptul că vor fi analizate ofertele care conțin soluția completă pentru serviciile solicitate la ambele componente de comunicare. 
       Vă mulțumim anticipat. 
Cu respect, 

Galina Leșco

Președinte AO “Sănătate pentru Tineri”

Anexa nr. 1. 
TORs for communication components of UNICEF Project:

1st Component: Promotion of HPV vaccine within YK and SHE Networks (11 YK Centers and 22 schools of SHE Network)
Performance indicator(s): 

· Nr. of views on social media for the promoted communication materials about HPV vaccine (from parents). 

· Nr of adolescents and their parents reached with messages on HPV vaccination.
Description of the activities:

· Elaboration of communication conception/messages for parents and adolescents

· Info materials elaboration according to communication conception/messages

· Printing of text products/ info materials

· Promotion of HPV vaccine, including boosting, of the developed messages and materials on social media

· Elaboration of training program/module for YK specialists and SHE Network to promote HPV vaccination

· Training/orientation for YK specialists and SHE Network to promote HPV vaccination

· Support for YK specialists and SHE Network teachers for sessions moderation and process documentation of informational meetings with family doctors, nurses and adolescent parents

· Coordination of HPV vaccination promotion

2nd Component: Young girls and boys have more healthy eating habits
Performance indicator(s): 

- Proportion of adolescents who eat daily fruit and vegetable. 

- Proportion of adolescents who eat every working day the breakfast. 

- Proportion of adolescents who had at least one meal per day with family.  

- Nr. of adolescents and their parents reached with messages on healthy eating behaviors.
Description of the activities:

· Communication strategy/conception elaboration

· Info materials elaboration according to communication strategy/conception

· Info materials printing for parents, specialists, adolescents

· Elaboration of training program/module for YK specialists and SHE Network to promote adolescent healthy eating behaviors 

· Training/orientation for YK specialists and SHE Network to promote adolescent healthy eating behaviors

· Boosting messages and developed materials on social media, distribution on mass-media etc.

Anexa nr. 2 
Financial offer
	Framework for financial proposal for communication components of UNICEF Project:

Nr.
Name of activities according TORS

Proposed description of activities

Cost,  
VAT 0%
1st Component: Promotion of HPV vaccine within YK and SHE Networks (11 YK Centers and 22 schools of SHE Network)
1.1.

Elaboration of communication conception/messages for parents and adolescents

1.2.

Info materials elaboration according to communication conception/messages

1.3.

Printing of text products/ info materials

1.4.

Promotion of HPV vaccine, including boosting, of the developed messages and materials on social media

1.5.

Elaboration of training program/module for YK specialists and SHE Network to promote HPV vaccination

1.6.

Training/orientation for YK specialists and SHE Network to promote HPV vaccination

1.7.

Support for YK specialists and SHE Network teachers for sessions moderation and process documentation of informational meetings with family doctors, nurses and adolescent parents

1.8.

Coordination of HPV vaccination promotion

Total cost component I
2nd Component: Young girls and boys have more healthy eating habits

2.1

Communication strategy/conception elaboration

2.2.

Info materials elaboration according to communication strategy/conception

2.3.

Info materials printing for parents, specialists, adolescents

2.4.

Elaboration of training program/module for YK specialists and SHE Network to promote adolescent healthy eating behaviors 

2.5.

Training/orientation for YK specialists and SHE Network to promote adolescent healthy eating behaviors

2.6.

Boosting messages and developed materials on social media, distribution on mass-media etc.
Total cost component II
TOTAL COSTS


	
	
	
	
	
	
	


